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DELIVERING =: 
TRANSPARENCY, CHOICE AND CONTROL 
FOR EUROPEAN CITIZENS 


Consumer’s understanding of GDPR 
improves their comfort with OBA, which 


EDAA can help improve further 
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Consumers generally have an awareness of the introduction of 
edga GDPR, though not necessarily a working knowledge of its impact 
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Awareness and understanding of new EU data privacy regulations (hereafter, labelled as GDPR) 
(% selecting each statement) 


= Know a lot about it 


= Know a bit about it 
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edqa Familiarity with GDPR differs by market 
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Awareness and understanding of GDPR by market 
(% selecting each statement) 


Less familiar More familiar 
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Despite lacking a thorough understanding, consumers generally have 


Awareness of GDPR provisions 


(% believing each measure is included as part of GDPR when prompted) 


You can withdraw your consent for 
organisations to use your data 


Organisations cannot share your data 


without your consent 


You can request an organisation 
provides any data they hold on you 


Organisations must be clear on how 


they will use your data 


You can request that an organisation 
erases any data on you it holds 


Organisations are required to obtain 


your consent before using your data 


You can withdraw your consent for 
organisations to use your personal data 


u True m False Don't know 


67% 9% 


The introduction of GDPR has helped a sizable minority of 
ey consumers feel more knowledgeable about online data 


Impact of GDPR on understanding of online data collection and use 
(% agreeing of each sub-group who agree / strongly agree with the statement shown) 


e 40% of all respondents agree: 
E “I feel more knowledgeable about the way in which information 
about me is collected and used online” 
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Awareness and understanding of GDPR 
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Many consumers now have some knowledge of how data is used for 
ey advertising, but would like to find out more 


Awareness and understanding of the use of data for online advertising 
(% selecting each statement) 


97% 
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=| have a reasonable understanding 


a l'm aware ofit, but I'm unsure how it works 


I'm aware of it, but I've never really thought about it 


m | wasn't aware of it before today 62% a, 
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e 72% agree: “I'd like to know more about how information about me is used online” 
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Understanding of the use of data for online advertising varies by age 
ey and by market 


EUROPEAN 
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Awareness of data usage for online advertising by demographics Awareness by market 
(% who either ‘understand it well’ or ‘have a reasonable understanding’) (Across all age groups) 
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Age of internet users = > 
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Consumers with greater understanding of how data is used for OBA 
are more likely to find it appealing 


Appeal of online behavioural advertising (OBA) amongst people with differing levels of awareness / 


understanding of data usage for online advertising 
(% appeal amongst those with differing levels of awareness / understanding) 
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Only those with a strong understanding of GDPR see a marked 
eg improvement in their perceptions of OBA and sharing data 
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Impact of knowledge of GDPR on perceptions of data use 


(% of sub-group who agree with each statement) 
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Use of the AdChoices Icon is positive— a third of consumers have 
ey used despite subtle delivery method 
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AdChoices Icon 


100% certainty 
before you apply 
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There is evidence EDAA is successful in improving understanding as 
ey users feel more informed and positive to online advertising 
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Perceptions of online advertising amongst those who use the icon / platform 


(% agreeing with each statement) e) > 


Haven't used the Have used the 
icon / portal icon / portal 
8 +32% 
| feel | have easy access to explanations as to how rs 
advertising companies collect and use information 
about me 


| trust that organisations are using information about 
me in a legal and responsible way 


| am happy for some information about me to be 
collected in order to access specific online websites 
and services 


+30% 
My online experience is improved by having — 


advertising that is tailored to me 


+21 
l'd rather have ads tailored to my interests than 38% Zaun, 


general ads that don't relate to me 
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Most consumers using the Programme understand data usage for 
ey advertising but there is a need to bring in those less aware 


EUROPEAN 
INTEI 
fi 


Haven't used the Have used the 
icon / portal icon / portal 


Awareness of data usage by those who have / haven't accessed the programme 
(% selecting each statement) 


+16% 
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m| understand it very well 
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understanding 


Awareness and 
understanding 
of the use of 
data for online 
advertising 


6% 
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